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Food and Beverage

BRAND
PRODUCT

SECTOR
SHOPS IN ITALY REQUIRED SQM MANAGEMENT DEVELOPEMENT

Burger bar

Romagnolo
typical restaurant

coffee, ice cream  and
chocolate shop, pastry 

Pizza restaurant 

26 100
shopping mall, 

high street

5

> 220 shopping mall
> 240 high street
Up to 400 traffic

road

direct

shopping mall,
high street,

factory outlet, travel
retail

30

Small 60 – 100
Medium 100 – 200

Full > 200
direct and franchising shopping mall,

high street

30 300 direct and franchising shopping mall,
high street

direct

client list

Pasta bar 3 60/80 + 40 sqm 

shopping mall,
high street, factory

outlet,
rail station

direct

Greek and
mediterranean fast

casual cuisine

1
small: 40 - 60 in food

court
medium: 80 - 100

direct shopping mall, 
high street

Oil and high-quality
food products

Craft brewery
with kitchen

22 100 - 120 direct high street

16 500 - 700 direct
shopping mall, retail

park, traffic road

Fusion food 20
100 - 150
kiosk: 50

direct shopping mall,
high street



Food and Beverage

BRAND
PRODUCT

SECTOR
SHOPS IN ITALY REQUIRED SQM MANAGEMENT DEVELOPEMENT

Italian Piadina +490

50 - 80 food court 
80 – 120 with 15/50

tables + dehor
120 - 250 with 50/100

tables + dehor

direct and franchising

shopping mall,
high street,
retail park,

traffic road, factory
outlet, travel retail

client list

Hawaiian
restaurant

30 - 60 food court 
20 kiosk

60 – 90 high street

shopping mall, high
street, traffic road39 direct

Healthy
restaurant

3
60 - 100 direct

shopping mall,
high street

direct and franchising Coffee shop with
restaurant

35 + 17 Makers Cafè
mall: 60 - 70

town: 90 - 120
kiosk: 25

shopping mall,
high street

American cuisine 34
150 - 350 

(ideal 200 - 250) +
seats from 50 to 130 

shopping mall, factory
outlet, travel retail

direct and franchising

Cafeteria, pastry

shopping mall, 
factory outlet, 

travel retail
12

direct60 - 80
20 - 30 kiosk

Fresh pasta

shopping mall, 
high street, 

factory outlet, retail
park, travel retail

21 direct and franchising

150 - 200 with seats 
(in town)

70 mq + dedicated seats
(shopping mall)

Vegan burger 2 80 - 100 direct
shopping mall,

high street



BRAND

Italian sandwich bar

Typical Emilian food

Caribbean dining with
play area

Pizza and neapolitan
food

36 40 - 160

5 250 shopping mall, 
factory outlet

2 600 - 800
shopping mall,

retail park,
traffic road

62 250 - 300 direct and franchising

shopping mall,
retail park, 

factory outlet, 
travel retail,
traffic road

Pizza and neapolitan
fastfood

14 60 - 90

shopping mall,
high street,

factory outlet, 
travel retail, 
traffic road

direct and franchising

PRODUCT
SECTOR

SHOPS IN ITALY REQUIRED SQM MANAGEMENT DEVELOPEMENT

direct

direct

direct

shopping mall,
high street, factory
outlet, travel retail

Food and Beverage
client list

4
60 - 125 in the food

court or with dedicated
seats

direct
shopping mall, 

high street
Craft fast food

Food Sale

Food sale 128 270 - 400 direct

shopping mall,
retail park,

travel retail,
traffic road

BRAND
PRODUCT

SECTOR
SHOPS IN ITALY REQUIRED SQM MANAGEMENT DEVELOPEMENT

client list



Personal Goods

Comics, gadget
and games

Videogames,
accessories

and toys

55 120 - 180

268 50 - 70

BRAND
PRODUCT

SECTOR
SHOPS IN ITALY REQUIRED SQM MANAGEMENT DEVELOPEMENT

direct

direct

shopping mall,
high street

shopping mall,
high street

client list

8 70 - 100 shopping mallJewels and 
watch shop

direct

Jewelery 25 30 - 40
shopping mall,

travel retail
direct

Jewelery 4 60 - 70 direct shopping mall

+400 100Optical shop direct and franchising shopping mall,
high street

150 80 - 120

120 - 14014 direct

Optical shop

Optical shop

direct and franchising
shopping mall,

high street

shopping mall,
high street

Jewelery 8 100
shopping mall, 

high streetdirect

Jewelery sale and
purchase

+400
kiosk 15 - 35
shop 50 - 80

shopping malldirect and franchising



Household

Personal goods
and houseware

Drugstore

Household

+ 950
>700 - 1000
>250 - 280

+ 300

260 - 300 without
parapharmacy
 350 - 450 with
parapharmacy

high street,
 traffic road

14 150 - 250

shopping mall,
high street,
retail park,
stand alone

BRAND
PRODUCT

SECTOR
SHOPS IN ITALY REQUIRED SQM MANAGEMENT DEVELOPEMENT

direct

direct and franchising

direct
shopping mall,

high street, factory
outlet

client list

Services & Leisure

Family entertainment,
fitness and sport

 Smartphone, tablet
and laptop repair shop

Entertainment center 2.000 – 4.000 direct shopping mall,
retail park

8 60 – 100 direct shopping mall

1.500 – 4.000 direct

shopping mall,
retail park,
traffic road,
high street

BRAND PRODUCT SECTOR SHOPS IN ITALY REQUIRED SQM MANAGEMENT DEVELOPEMENT

client list

2

8



Clothing and Shoes

Sportswear 39 500 - 700 direct
retail park,
high street,
traffic road

Menswear 97 300 - 500

BRAND PRODUCT SECTOR SHOPS IN ITALY REQUIRED SQM MANAGEMENT DEVELOPEMENT

direct
shopping mall,

high street

client list

Menswear 5 80 – 100
shopping mall,

high streetdirect

Men and women
underwear

120 120 sales area
shopping mall,

high streetdirect and franchising

Men’s clothing 110 sales area
shopping mall, 

high streetdirect and franchising14

Footwear 157 900 – 1.500 direct shopping mall,
retail park

Family clothing 
and Home decor

full format 
700 - 2.500

shopping mall, 
retail park, traffic road, 

high street
direct21



Clothing and Shoes

BRAND PRODUCT SECTOR SHOPS IN ITALY REQUIRED SQM MANAGEMENT DEVELOPEMENT

client list

Clothing for girls and
teenagers 41 90 - 150 direct shopping mall,

high street

Footwear and
accessories

136 900  - 1.500 direct shopping mall,
retail park

Clothing, footwear and
sports accessories 6 120 - 180 direct

shopping mall, retail
park, factory outlet,,

high street

7
300

700 - 1.100
directClothing, footwear and

sports accessories 

shopping mall, retail
park, factory outlet,

high street

Clothing man, woman,
child 28 240 sales area

shopping mall,
high streetdirect



Food and Beverage

franchising 

Pizza fastfood

Fish restaurant

American fast food

Bavarian brewery and
restaurant 

Steak house

+200
kiosks 40 – 50

 45 – 100
shopping mall

3
60 - 80 corner

150 - 200 street

shopping mall,
high street
travel retail,
traffic road

315 150 - 300

shopping mall,
high street, factory outlet,
travel retail, traffic road,

retail park

27

Stube > 500
Klein 80 – 200
Wagen > 20

shopping mall,
high street,

factory outlet,
travel retail

+ 350 400 - 600
shopping mall,

retail park,
traffic road

BRAND PRODUCT SECTOR SHOPS IN ITALY REQUIRED SQM DEVELOPEMENT

shopping mall,
high street,
travel retail

client list

Hamburger restaurant 26 100
shopping mall, 

high stret

American cuisine 34
150 - 350 

(ideal 200 - 250) +
seats from 50 to 130 

shopping mall, factory
outlet, travel retail

Pizza restaurant 33 400 - 500
shopping mall,

retail park,
traffic road

Italian piadina 16 60 - 150

Fresh pasta 21

150 - 200 with seats 
(in town)

70 mq + dedicated
seats (shopping mall)

shopping mall, 
high street, factory

outlet, retail park, travel
retail



Food and Beverage

franchising 

BRAND PRODUCT SECTOR SHOPS IN ITALY REQUIRED SQM DEVELOPEMENT

client list

Pizzeria and 
Neapolitan cuisine

62 250 - 300

Pizza and Neapolitan 
fast food

14 60 - 90

shopping mall, 
retail park, 

factory outlet, 
travel retail, traffic road

shopping mall, 
high street retail park,

factory outlet, 
travel retail, traffic road

Bavarian restaurant 25 400 - 600

shopping mall,
retail park,
traffic road

Tuscany fast food 6 + 2 coming soon 40 - 100
shopping mall,

high street,
factory outlet,



Clothing and Shoes

Familiy wear +130
550 – 750 

+ 120 - 200 warehouse
shopping mall, high street,

retail park, stand alone

Womenswear

Womenswear

Woman total look

+100 300 - 500

140 120 - 200

+105
150 – 300 

+ 40 - 60 warehouse
> 80 Fits You

BRAND PRODUCT SECTOR SHOPS IN ITALY REQUIRED SQM DEVELOPEMENT

shopping mall, 
high street

shopping mall, 
high street

shopping mall,
high street

client list

franchising 

Woman’s clothing 79 80 - 160 shopping mall,
high street 

Men and woman
underwear

120 sales area
shopping mall,

high street120

Children’s wear 0 - 16 60 - 140 + warehouse shopping mall,
high street50

Family wear and
accessories

600 – 800 
+ 120 - 200 warehouse

300

shopping mall,
high street
retail park,
stand alone

Men’s clothing 98 200 - 300 shopping mall,
high street 



Household and personal goods

Home furniture 79 400 – 800 high street, stand alone

BRAND PRODUCT SECTOR SHOPS IN ITALY REQUIRED SQM DEVELOPEMENT

client list

franchising 

Services

Gym 60 450 – 700

shopping mall,
high street,
traffic road,
retail park

30 1.000 – 2.500
shopping mall,

traffic roadGym

BRAND PRODUCT SECTOR SHOPS IN ITALY REQUIRED SQM DEVELOPEMENT

Optical shop 150 80 - 120
shopping mall,

high street

Drugstore 301

260 - 300 without
parapharmacy 350 -

450 with
parapharmacy

high street, 
traffic road



www.reno-it.com
+39 3441276346
info@reno-it.com


