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YOUR RETAIL PARTNERS

client list

BRAND

CA’
PELLETTI

Locomdao 7 fokio

Eiﬂccalat i taliqni_

Cocciuto

FARINELLA

THEITALIAN BAKERY

PRODUCT
SECTOR

Greek and
mediterranean fast
casual cuisine

Ramen

Burger bar

Romagnolo typical
restaurant

Coffee bar

Coffee, ice cream and
chocolate bar,
pastry shop

Pizza restaurant

Restaurant and
pizzeria

Bakery, coffee bar

SHOPS IN
ITALY

1

28

31

14

coming soon

Food and Beverage

REQUIRED SQM

small: 40 - 60 in food
court
medium: 80 - 100

50-70

100

> 220 shopping mall
> 240 high street
Up to 400 traffic road

compact 40 - 80
classic 100 - 150
big 200

Small 60 - 100
Medium 100 - 200
Full > 200

40 - 50

200 restaurant + pizzeria
250 - 300 restaurant +
bakery
80 - 120 bakery + coffee bar

compact 40 - 80
classic 100 - 150
big 200

MANAGEMENT

direct

direct

direct and franchising

direct

franchising*

direct and franchising

direct

direct

franchising*

DEVELOPMENT

shopping mall,
high street

shopping mall,
high street

shopping mall,
high street

shopping mall,
high street,

factory outlet,
travel retail

centro commerciale,
factory outlet

shopping mall,
high street

shopping mall,
high street,
retail park,
travel retail

shopping mall,
high street,
factory outlet

shopping mall,
factory outlet
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client list

BRAND PRODUCT

SECTOR

SHOPS IN
ITALY

Food and Beverage

REQUIRED SQM

MANAGEMENT

DEVELOPMENT

FRATELL,
Oil and high-quality _
L
24 100 - 120 i high
Carla food products direct oh street
QSR format
F“RI Pizza slices coming soon 50 - 70 external seats direct shopping mall
o DT SToRl R 80 - 100 internal seats
. C . Craft brewery _7 - shopping mall,
6!05+OSEIY'I+O with kitchen 17 2100 = 700 direct retail park,
BIRRIFICIO CON CUCINA traffic road
100 - 150 - hopping mall
- 20 _ direct SR InkS )
Fusion food ieEk 50 high street
150 - 350 shopping mall
HA MER' CA"S American cuisine 34 (ideal 200 - 250) + direct and franchising factory outlet,,
seats from 50 to 130 .
travel retail
approx
50 -70
KALAMARO @ PIADINARO Gourmet 1 with external seats AeE: <hobbing mall
piadina romagnola 80 - 100 PRING
with internal seats
50 - 80 food court shopping mall,
80 - 120 with 15/50 high street,
Italian piadina + 530 seats + dehor direct and franchising retail park,

120 - 250 with 50/100
seats + dehor

traffic road, factory
outlet, travel retail

shopping mall 60 - 70
high street 90 - 120
kiosk 25

shopping mall,
high street

direct and franchising

LINO’S Coffee bar with

GOFFEE’ R 44 + 18 Makers Caffe
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BRAND

PANINO # GIUSTO

Milana 1979

DAL 1766

PI'-IRMI:IMENI.I

pr A ,...-,.n"' a aﬂz&*‘#

'I"I'G

=
‘P[HJTEE’EP{

PRODUCT
SECTOR

Healthy restaurant

Hawaiian restaurant

Coffee bar,
pastry shop

Homemade pasta

Craft fast food

ltalian sandwich bar

Typical Emilian food

Caribbean dining
with playground

Food and Beverage

SHOPS IN
ITALY

40

1

22

38

REQUIRED SQM

food court 60 - 100 +
external seats
kiosk 20 + storage
high street 60 - 90 +
external seats

food court 30 - 60 +
external seats
kiosk 20 + storage
high street 60 - 90 +
external seats

60 - 80
kiosk 20 - 30

150 - 200 seats included
(high street)
/0 + external dedicated
seats (shopping mall)

60 - 125 in food court or

with dedicated seats

40 - 160

250

600 - 800

MANAGEMENT

direct

direct

direct

direct and franchising

direct

direct

direct

direct

DEVELOPMENT

shopping mall,
high street

shopping mall,
factory outlet,
travel retail

shopping mall,
factory outlet,
travel retail

shopping mall,
high street, retail park,
factory outlet,
travel retail

shopping mall,
high street

shopping mall,
high street,

factory outlet,
travel retail

shopping mall,
factory outlet

shopping mall,
retail park,
traffic road
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client list

BRAND

([Gonrmomapn

PROSCIUTTERIA

pal1988

ROSSOPOMODORO

4
FLE Ty ﬁ’ﬁ;f.{rﬁ;.ﬁ_ﬂ- ke ’?ii':b-ﬂfé

Jegalreds

— CAFFE —

s
TOSCA
[ & Schisecio

client list

BRAND

PRODUCT
SECTOR

Jacked potatoes

Restaurant

Pizza restaurant and
Neapolitan food

Pizza restaurant and
Neapolitan fast food

Smash burger

Coffee bar

Typical Tuscany
fast food

*PARTNERS FRANCHISING

PRODUCT

SECTOR

Sweet and salty food

Food and Beverage

SHOPS IN
ITALY

50-70
with external seats
6 30 - 100
with interna seats
300 - 350 restaurant
3 + 80 - 100 coffee bar
and bakery
62 250 - 300
14 60 - 90
. flag ship 100 - 200
small 60 - 100
compact 40 - 80
14 classic 100 - 150
big 200
6 40 - 100
Food sales

SHOPS IN
ITALY

124

REQUIRED SQM

REQUIRED SQM

270 - 400

MANAGEMENT

direct

direct

direct and franchising

direct and franchising

direct

franchising*

direct

MANAGEMENT

direct

DEVELOPMENT

shopping mall

shopping mall,
factory outlet

shopping mall,
retail park,

factory outlet,
travel retail,
traffic road

shopping mall,
high street,

factory outlet,
travel retail,
traffic road

shopping mall,
high street,
travel retail

shopping mall,
factory outlet

shopping mall,
high street,
factory outlet

DEVELOPMENT

shopping mall,
retail park,
travel retail,
traffic road
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Personal goods

client list

PRODUCT

SHOPS IN REQUIRED SQM MANAGEMENT DEVELOPMENT

SECTOR ITALY

Comics, gadget 55 ) _ shopping mall,
and games 120 - 180 direct high street
- GlOilRura[ Jewelery 4 60 - 70 direct shopping mall

shopping mall,

GIOVANNI RASPINI Jewelery 25 30 - 40 diees travel retail
Jewelery and , .
G E.EIS.;D ﬁhET watch shop g 70 -100 direct shopping mall
. hopping mall,
Jeweler 100 >
L UXURY ZﬁNE y 8 direct high street

—a QD 1IELLERI|E—

. . . shopping mall,
W’ Optical shop 145 80 - 120 direct and franchising high street
i . shopping mall,
Optical shop 15 120 - 140 direct high street

v Jewerly sale and kiosk 15 - 35 : o .
ORO .ASI ourchase +400 rees 50 - B0 direct and franchising shopping mall

shopping mall,

i’@ j
: + direct and franchising
Optical shop 400 100 high street

VisionOttica



~reno

YOUR RETAIL PARTNERS

Household goods

client list

PRODUCT SHOPS IN
SECTOR ITALY

REQUIRED SQM MANAGEMENT DEVELOPMENT

shopping mall,

4 -. _
ACQUA@‘(--. SAPONE Personal goods and P >700 - 1000 et hlgh-street,
0‘7«% housewear >250 - 280 e retail park,

stand alone

260 - 300 without

parapharmacy . . high street,
Drugstore +310 250 - 450 with direct and franchising fraffic road
parafarmacy
B roccento suta caso shopping mall,
EXCELSA Household 15 150 - 250 direct high street,

TALIAN LIFESTYLE ## factory outlet

Services & Leisure
client list

PRODUCT SHOPS IN
SECTOR ITALY

REQUIRED SQM MANAGEMENT DEVELOPMENT

Entertai t t direct shopping mall,
ntertainment centre 3 2.000 - 4.000 Irec retail park
m Smartphone, tablet and 60 - 100 di .
. - Irect shopping mall
Phdnet?c:h laptot repair shop 7/ PPINg
shopping mall,
Family entertainment, _ high street,
ZERC-GRAVITY . v 8 1.500 - 4.000 direct . .
fitness and sport retail park,

traffic road
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Clothing & Shoes

client list

PRODUCT SHOPS IN

ITALY

REQUIRED SQM

SECTOR

BOXEUR Sportswear 39 500 - 700
. DES RUES
LAY T ON Menswear 103 300 - 500
Family clothing and full format
MAGAZZINI FIRME Home decor 21 /700 - 2.500
MARVILLE Menswear 17 110 sales area
_';) PittaRosso Footwear 1638 900 - 1.500

MANAGEMENT

direct

direct and franchising

direct

direct and franchising

direct

DEVELOPMENT

retail park,
high street,
traffic road

shopping mall,
high street

shopping mall,
high street, retail park,
traffic road

shopping mall,
high street

centro commerciale,
retail park
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Clothing & Shoes

client list

NEGOZI IN MODALITA DI FOCUS

CLIENTE MERCEOLOGIA MQ RICHIESTI

ITALIA GESTIONE SVILUPPO

. shopping mall,
WSPUHT clothing, footwear and 13 300 direct high street, retail park,

sports accessorie /700 - 1.100 factory outlet

Footwear and _ shopping mall,
_ direct .
accessories SIS 900 - 1.500 retail park

SCARPE&SCARPE

SPADA Menswear 18 120 - 250 direct shopping mall,

high street

W Girls and teenagers ' |,
Sucze 3 2 42 90 - 150 shopping ma

clothing direct

TH E. Man, woman and child

THE STYLE BOX C|Oth|ng

28

240 sales area

direct

high street

shopping mall,
high street
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Food and Beverage

franchising

NEGOZI IN
MQ RICHIESTI
CLIENTE MERCEOLOGIA TALIA QRIC S

Pizza slices +200

A'&’cal kiosk 40 - 50
‘ I 45 - 100

Hamburger restaurant 28 100
American fast food 315 150 - 300
Coffee, ice cream and Small 60 - 100
Elﬂﬂﬁﬂlﬂt |tELllElI’11 chocolate bar, 3 Medium 100 - 200
S R pastry shop Full > 200
150 - 350
nres Tasres o . _ o 3 (ideal 200 - 250) +
HA M E R I CAS AMEIEET SUlsne seats from 50 to 130
approx

150 - 200 seats included
(high street)

Homemade pasta .
Mmiscusl ~ cente Cehomping mall

% OLD WiHLDWEST ¥ Steak house 243 400 - 600

Original French Tacos 6 80 - 250

FOCUS

SVILUPPO

shopping mall

shopping mall,
high street

shopping mall,
high street,
factory outlet, travel
retail, traffic road,
retail park

shopping mall,
high street

shopping mall,
factory outlet,
travel retail

shopping mall,

high street, retail park,

factory outlet,
travel retail

shopping mall,
retail park,
traffic road

shopping mall,
high street,
travel retail
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client list

franchising

CLIENTE

Pizzlkotto

ROSSOPOMODORO

4
Cpi #ﬁ;f{ﬁ;m:-l- ke ’?Ji‘j:—ﬂfé

WIENER HAUS

MERCEOLOGIA

Italian piadina

Pizzeria

Pizza restaurant and
Neapolitan food

Pizza restaurant and
Neapolitan fast food

Bavarian restaurant

NEGOZI IN

ITALIA

16

34

57

14

25

Food and Beverage

MQ RICHIESTI

60 - 150

400 - 500

250 - 300

60 - 90

400 - 600

FOCUS

SVILUPPO

shopping mall,
high street,
travel retail

shopping mall,
retail park,
traffic road

shopping mall,
retail park,

factory outlet,
travel retail,
traffic road

shopping mall,
high street,

factory outlet,
travel retail,
traffic road

shopping mall,
retail park,
traffic road
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client list

Clothing and footwear

franchising

CLIENTE MERCEOLOGIA NEGOZL I MQ RICHIESTI

FOCUS
ITALIA

SVILUPPO

shopping mall,
_ 550 - 750 high street,
CALLIOPE Family wear il (+ 120 - 200 warehouse) retail park,

stand alone

LAY TORN Menswear 103 200 - 300 shopping mall,
high street

DO[abElla Womenswear 60 6 1 Shemeing mall

high street

IV| A N G O Womenswear + 100 300 - 500 shopping mall,

high street

h ' 1
Womenswear 135 120 - 200 > oppmg matl
high street

150 - 300
, _ hopping mall,
- Women'’s clothing and (+ 40 - 60 warehouse) >No
RIN&%E .LM;ENTO accessories 101 > 80 Fits You formula high street
shopping mall,
‘|' E R R A N [] v A Family wear and 6 600 - 800 high street,
accessories (+120 - 200 warehouse) retail park,

stand alone
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client list

Household and personal goods

franchising

MERCEOLOGIA NEGOZL I MQ RICHIESTI

FOCUS

CLIENTE

ITALIA

SVILUPPO

260 - 300 without

parapharmacy high street,
Drugstore +310
. 350 - 450 with traffic road
parapharmacy
by NATUZZI | . high street,
DIVANI(G DIVANI Home furniture 9 400 - 800 stand alone
A\ MONDADORI e c 45 SR shopping mall,
BOOKSTORE high street
W’ Optical shop 145 30 - 120 shgpplng mall,
high street

Ik Bookstore 188 100 - 300 shopping mall,
high street
s

Services

CLIENTE MERCEOLOGIA NEGOZI IN ITALIA MQ RICHIESTI FOCUS SVILUPPO

shopping mall,
YCCANYTIME high street,
Gym 75 450 - 700 _
FITNESS. traffic road,
retail park

| c O N Gym 23 1.000 - 2.500 shoping mall,

traffic road

PALESTRE
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www.reno-it.com
+39 3441276346
infol@reno-it.com
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